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JumioMua po6oTa Ha TeMy: «@opMyBaHHS MPOrpaMu NPOCYBAaHHS MiIMIPUEMCTBA
Ha PUHKY MDKHAapOJHUX TPAHCHOPTHUX TMepeBe3eHb» MicTUTh 98 crTopiHok, 21
TabNIuLI0, 22 pUCyHKH, 2 nofaTtku. [lepenik nocunanb HapaxoBye 43 HalilMEHYBaHHS.

MeTo10 J0CJiKeHHSI €. HaJaHHS Ta OOrPYHTYBaHHS pEKOMEHAIId II0J10
NpOCYBaHHSl TpaHCHOpPTHO-ekcreauTopebkoro nianpuemcrsa TOB “Eip Kui Kapro”
Ha MDKHApOJIHOMY PUHKY.

O0’exkToM pocaimkKeHHs €: mporpama npocyBaHHs nignpuemcrBa TOB “Eip
KuiB Kapro” Ha MibKHapOJHUI PUHOK.

IIpeamerom [ocC/iIsKeHHsI €. TEOPETHKO-METOJIWYHI TOJOKEHHS NPOCYBaHHS
TPAHCTIOPTHO-EKCIEAUTOPCHKOTO MiAMPUEMCTBA HA MKHAPOIHUNA PUHOK.

VY naniii poOOTI A MOCATHEHHSI TOCTABJIEHOI METH OyJI0 BUKOPHUCTAHO TaKi
METOM JOCJIIZKEHHsI: METOJ] CACTEMHOTO aHali3y (s cucteMarusailii (hakTopis, 110
BIUTMBAIOTh HAa MPOCYBAHHS MiAMPUEMCTBA); MPOLECHUM MIAXiM (A7 aHaIi3y Ipolecy
BUXOJy MIINMPUEMCTBA HAa HOBUH PHHOK); METOJA TMOPIBHSAHHSA (I PO3pPaxyHKY
KOHKYPEHTOCIIPOMOYKHOCTI MIAMPHUEMCTBA); METOJIM €KOHOMIYHOTO Ta CTAaTUCTUYHOTO
aHami3y (11 yrnpapiIiHHS €KOHOMIYHOIO €()EKTUBHICTIO BITKPUTTS Qiii 3aKOPAOHOM).

Pe3yabTaTH  AOCJiIKeHb MOXYTh OyTH  BHUKOPHCTaHI  BITYM3HSIHUMU
TPAHCTIOPTHO-EKCIIEAUTOPCHKUMHU H1IPUEMCTBAMHU TSt PO3IINPEHHS
30BHIITHBEKOHOMIYHOT JistmbHOCTI, 30kpema TOB “Eip KuiB Kapro” nns mpocyBaHHS
MIATPUEMCTBA HA PUHKY MIDKHAPOIHUX TPAHCTIOPTHUX MEPEBE3CHb.

Po3pobnena B aurioMHiii poOOTI mporpamMa NpOCyBaHHS MiAMPHEMCTBA Ha
MDKHApOJHUN PUHOK Oymna mpeactaBieHa Ha po3risan aupekropy TOB “Eip Kuis
Kapro”, ne 0yno BM3HAYE€HO MOKJIMBICTH MPAKTUYHOTO 3aCTOCYBaHHS B MallOyTHROMY

OKPEeMHX 3aXOJiB Ta MPONO3uIlii o0 BIAKpuTTs ¢inii y Kurtai yn HimeuuuHi.

Knwuosi cnoea: 306uiuHbOEKOHOMIUHA OIfIbHICMb, cmMpamezis NpPoCyB8aHHs

RIONPUEMCMEA, MPAHCNOPMHO-EKCNeOUMOPCbKe NIONPUEMCMBO, MINCHAPOOHUL PUHOK.



ABSTRACT

Bachelor’s thesis on the theme: "Formation of the program of the enterprise’s
promotion to the international transport market" includes 98 pages, 21 tables, 22
drawings, 2 attachments. The bibliography list consists of 43 items.

The purpose of the work is to: provide and justify the recommendations for the
promotion of the freight forwarding enterprise "Air Kiev Cargo" Ltd. to the
international market.

The object of the research is: the promotion program of the enterprise "Air Kiev
Cargo" Ltd. to the international market.

The research subject is: the theoretical and methodological conditions of the
forwarding enterprise’s advancement to the international market.

In this work, the following research methods were used in order to achieve the
goal: the method of system analysis (to systematize the factors, which affect on the
enterprise’s promotion to the international market); process approach (to analyze the
process of the company’s output to a new market); methods of generalization,
comparison (to calculate the competitiveness of the enterprise); methods of economic
and statistical analysis (for managing the economic efficiency of opening an enterprise’s
branch abroad).

The results of work can be used by the domestic transport forwarding enterprises
to expand the foreign economic activity in modern conditions, in particular "Air Kiev
Kargo" Ltd. to promote the enterprise to the international transport market.

Developed in the Bachelor’s thesis, the program of the enterprise's promotion to
the international market was submitted to the director of "Air Kiev Cargo"” Ltd., which
identified the possibility of practical application in the future of certain measures and

proposals for the opening of a branch in China or Germany.
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transport and forwarding enterprise, international market.



