PEDEPAT

OG’eKTOM JOCTIIKEHHS € eKCIOPTHA MisUTbHICTD mianpueMcTBa TOB «KT
Ykpainay.

Merta poboTu: BU3HAYEHI 3aX0/I1B IS M IBUILICHHSA
KOHKYPEHTOCIIPOMOXKHOCTI ~ MPOAYKIIi KOMMaHii, y po3pi3i eKCHOPTYBaHHS,
BUKOPHCTOBYIOYM MapKETHHTOBI 3aX0/IH.

[Ipeamer poOoTH: MapKETUHIOB1 3axX0/u 1IBULICHHS
KOHKYPEHTOCIPOMOXKHOCTI €KCIIOPTHOT MPOAYKII MiAIPUEMCTBA

3aBgaHHS  JUIUIOMHOI pOOOTH: BHU3HAYUTH CYTHICTH Ta MEXaHI3M
KOHKYPEHTOCTIPOMOKHOCTI ~ €KCIIOPTHOI ~ MPOJYKIii, MPOBECTH  JIOCHIJIKEHHS
OpraHi3aliifHO-eKOHOMIYHOI JisJIbHOCTI MIAIMPUEMCTBA Ta €KCIMOPTHOI AISTILHOCTI, a
TaKOX 3aMpONOHYBATH MapKETUHTOBI 3axX0/I1 1010 T1JIBUIIEHHS
KOHKYPEHTOCIPOMOKHOCTI €KCIIOPTHOI JIISNIBHOCTI MIJIPUEMCTBA 1 E€KOHOMIYHO
OOTPYHTYBAaTH 3ampOIOHOBAHI 3aX0/IH.

Pesynbrat poOOTH HampaBlieHI Hapo3poOJeHI 3axoau  IMOKpaIICHHS
KOHKYPEHTOCHPOMOKHOCTI ITPOTYKII.

B poGoti BukopucToByBasiach iH(opMaIlis MiAIPHUEMCTBA Ta TOCHIIKEHHS
MPOBEJICHI Ha MiAMPUEMCTBRI.

EdexTuBHICTh: TaHHa poOOTa HaNpaBlieHa HA MOKPALIEHHS €KCIOPTYBaHHS
MPOJIYKITIT 1 3aIPOBAKEHHS MAPKETUHTOBUX 3aXO0/IIB.

JlumiomHa pobota ckimamaets 3 87 cTopiHOK, 8 MamtoHKiB, 14 Tabmumb, 4

dbopmynu, 30 mocuiranb, 2 TOAATKIB.



ABSTRACT

The object of research is the export activity of the enterprise LLC "CT
Ukraine",

Purpose: defined measures to increase the competitiveness of the company's
products, in terms of exports, using marketing activities.

Subject of work: marketing measures to improve the competitiveness of the
company's export products

Tasks of the thesis: to determine the essence and mechanism of
competitiveness of export products, to conduct research on the organizational and
economic activity of the enterprise and export business, as well as to propose
marketing measures for increasing the competitiveness of the enterprise's export
activity and to economically substantiate the proposed measures.

The results of work are aimed atdeveloped measures to improve the
competitiveness of products.

The paper used information from companies and research conducted at the
enterprise.

Efficiency: This work is aimed at improving product exports and introducing
marketing measures.

Thesis consists of 87 pages, 8 drawings, 14 tables, 4 formulas, 30 links, 2

applications.



