PE®EPAT

JlutimomHa po60Ta OCBITHBO-KBaTi(hiKaLIHOTO PiBHS «OaKajgaBp» Ha TEMY
«MapKeTHHIOBI 3aX0AU MiIBUIIIEHHS KOHKYPEHTOCIPOMOKHOCTI €KCIOPTHON
npoaykuii migmpuemcrBa (Ha mpukiaaxi TOB "I'pigincodr')» wmictuts 81
cTopiHKy, 24 Tabmwuii, 20 pucynka, 9 dopmyn, 6 momatki. Ilepenik mocuiaaHb
HapaxoBye 34 HallMEHyBaHHS.

MeTow AOCHiI:KeHHA €: PO3pOOJICHHS MAapKETUHTOBUX 3aXOJIB IS
MiABUIICHHA KOHKYpEHTOCHpOoMOXHOCTI mpoaykmii TOB «['pimincopt» Ha
MIKHApPOJIHUX PUHKAX.

O00'ekTOM J0OCJHII:KEHHS € EKCIOpTHAa Npoaykiis mianpuemctea TOB
«I'pigiHCOPTY.

IIpeaMeTroM JOC/iIKeHHSI € MapKETHUHTOBI 3aXOJU  ITiIBUIICHHS
KOHKYpeHTocTpoMoskHOCTI Tipoaykiiii TOB «I'pimiacodTy..

VY po0OTI 17151 OCSTHEHHS TOCTABJIEHOI METH OYJI0 BUKOPUCTAHO TaKl MeTOIH
AOCJIUKEeHHsI: CHUCTeMHUM miaxig (mis AOCHIDKEHHS MpoOJIeM ITiIBUIICHHS
€(heKTUBHOCTI EKCHOPTHOI MISUTBHOCTI MIJNPUEMCTBA); (PIHAHCOBO-EKOHOMIYHUMN
aHamiz (I JOCHIIPKEHHS ~ CTaHy  30BHIIIHBOCKOHOMIYHOI  JiSTTBHOCTI
OiAOpUEMCTBA); TpadiuHuii (o1 HAOYHOTO TMPEACTABJICHHS  PE3yJbTaTiB
JOCJTIIKCHHS ).

Pesynbratn gaHHOi poOOTH MOXKYTH OyTH KOPUCHUMH BITYM3HSHUM Ta
3akopoHHUM [T xomMmaHiAMH, SIKI IJIAHYIOTh PO3LIMPUTU CBI PHHOK, 30KpeMa
a31aTChbKUH.

Kntouoei cnoea. KOHKYPEHMOCHPOMONCHOCMb HNPOOYKYIL, MAapPKemuH208i

3ax00U, 308HIUHIU PUHOK, NPOEKMU 800CKOHAICHHL.
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ABSTRACT

Bachelor's thesis on the "Marketing measures to improve the competitiveness of
the company's export products (for example, Ltd." Gridinsoft ") contains 81 pages, 24
tables, 20 figures, 9 formulas, 6 applications. The list of references has 34 titles.

The purpose of the work: to develop marketing activities to increase the
competitiveness of Gridinsoft LLC products in international markets.

The research object of the work: the export products of Gridinsoft LLC.

The subject of the research is: marketing measures to increase the
competitiveness of products of Gridinsoft LLC.

In bachelor’s thesis were used these research methods: system approach (to
scanning enterprise's export activity improvement problems); financial and economic
analysis (to developing enterprise’s foreign activity conditions); graphical (to give a

research results).

The results of this work may be useful to domestic and foreign IT companies
that are planning to expand their market, including Asian ones.

Keywords: competitiveness of products, marketing measures, foreign market,
improvement projects.



