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Jumiomua poGoTta Ha 3100yTTS CTyneHs OakanaBpa Ha Temy: “@opMyBaHHS
CUCTEMU IHTEPHET-KOMYHIKalli 1Js1 MPOCYBAHHS CTapTal MNPOEKTy HAa PUHKY YKpaiHU
(ma mpuxumani crapran mpoekty «Jlitt bercy)” mictute 89 cropiHok, 9 Tabmuik, 18
pucyHkiB. [lepenik nocunanb HapaxoBye 30 HaliMeHYBaHHS.

Metoto pobOTH € MOPIBHSAHHS KJIACUYHOTO NIISXY BUXOAY CTapTam-MpOeKTy Ha
PUHOK YKpaiHu Ta HOro MpoCyBaHHS 3 BUKOPUCTAHHSIM 1HTEPHET-KOMYHIKAIliH.

Y mporeci BHUKOHAHHS JUIUIOMHOI pOOOTH 3acTOCOBYBallacsi CYKYITHICTh
3arajlbHUX Ta CHEeNU(pIYHUX HAYKOBHUX METOJIB. Y Mpoleci JOCIIKEHHS IPOIeCy
BUXOJ/ly CTapTam-NPOEKTy Ha PUHOK 3aCTOCOBYBAJIUCS: CUCTEMHMH MIAXiJ, METOAU
€KOHOMIYHOIO 1 CTaTUCTUYHOTO aHajidy, IpyloyBaHHS, TrpapiyHOr0 MOJEIIOBAHHS
oprafizamiiaux cTpykryp. i oTpumanss aHamiTHIHOI iH(GOpMaIii Oy BUKOPUCTaHI
JaH1 CTaTUCTUYHOI 3BITHOCTI, BHYTPILIHBOI 3BITHOCTI MPOEKTY. T€OpEeTUUHOI0 OCHOBOIO
JTOCHIIPKEHHST € pOoOOTH TMPOBIAHUX 3apyOlKHUX Ta BITUM3HSHUX BYEHUX, IO
MIPUCBSIYCH] TUTAHHSIM BHKOPHUCTAHHS 1HTEPHET-KOMYHIKAIllii Ha MDKHApOAHOMY Ta
YKpaiHChbKOMY PUHKAX Ta MUTaHHAM iX €()eKTUBHOCTI Y MOPIBHSAHHI 3 1HIIKUMH BUIAMH.

Pesynbrat  mpoOBEAEHOTO  NOCHIIPKEHHS  JEMOHCTPYIOTH  JIOULIBHICTH
BUKOPHCTAHHS 1HTEPHET-KOMYHIKAIIM JUIsl IPOCYBaHHs cTapTan npoekty «Jlitt bercy
Ha PUHKY YKpaiHu. 3 pO3paxyHKIB CIIJIye€, IO MNPOEKT € PEHTAO0EIbHUM Ta Ma€e
OKYNUTHCS TIPOTATOM TPHOX MICAIB 3 MOMEHTY HOTo cTapTy. [HTepHEeT-KOMyHIiKaIlii

BIJIIFPAIOTh KIIIOYOBY pOJib Y O13HEC-MO/EI CTapTal MPOEKTY MPU BUXO1 HA PUHOK.

Kurouogi ciioBa: iHHOBAIIIT, CTaPTaN-TIPOCKT, MAPKETHUHT, IHTEPHET-KOMYHIKaITii.



ABSTRACT

Bachelor's thesis on the topic: "Formation of the system of Internet
communications to promote the startup of the project in the Ukrainian market (on the
example the startup project «Litt Bags»)" contains 89 pages, 9 tables, 18 figures. The
list of references has 30 titles.

The purpose of the work is to compare the classic way of launching a startup
project to the Ukrainian market and its promotion using Internet communications.

In the process of execution of this thesis a set of general and specific scientific
methods were used. In the process of researching the process of launching a startup
project on the market we used: a systematic approach, methods of economic and
statistical analysis, grouping, graphical modeling of organizational structures. Statistical
reporting and internal reporting of the project were used to obtain analytical information
of the project. The theoretical part of the thesis is based on the publications of leading
foreign and native scientists dedicated to the issues of using Internet communications in
the international and Ukrainian markets and their effectiveness in comparison with other
types.

The results of the research demonstrate the expedience of using Internet
communications to promote the startup «Litt Bags» project in the Ukrainian market.
Calculations present that the project is cost-effective and has to pay off within three
months from the moment of its launch. Internet communications play a key role in the

business model of this startup entering the market.
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